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Search Royals: Your all-in-one
link building solution

At Search Royals, we believe that expertise should be accessible but never
diluted. Every feature, every tool, and every partnership we offer is built on a
foundation of proven digital marketing experience, adapted for today’s

dynamic search landscape.

Through our innovative platform, users gain
access to a curated network of publishers,
real-time link monitoring, and competitive
insights—all designed to elevate search
rankings effectively and reliably.

Our proprietary Eyel0 technology ensures every

link delivers value, while our Backlink Monitor

helps you track performance.

55K

Premium links

30%

Member discount

99

Countries

1.5M

Links published

Whether you're starting with our free Noble tier
or scaling up with premium solutions, Search

Royals adapts to your growth journey.

This is more than a platform — it's twenty years
of digital marketing expertise, transformed into
a practical tool for businesses ready to take

control of their search rankings.
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About this
Case Study

In June 2022 we built four sites on equal terms to test four
different link building strategies. We wanted to get to the
bottom of what actually works.

How far can you get with a site without any backlinks?
How far can you get with a site with backlinks?

What type of links are the best?

20 months and numerous Google Core Updates later we
have enough data to estimate what's needed to reach
the number 1 rank on Google even among the hardest
keywords and toughest competitors.

This is how traffic developed



Development
of websites:

The four sites are built on equal terms:

« Developed in WordPress

- Designed from scratch (no themes applied)

We built four websites centering around « Hosted on a single Amazon server in Stockholm
brunch in four Danish cities: - Content heavy front pages
https://brunchkabenhavn.dk - Many landingpages
https://brunchodense.dk « Good internal link building
https://brunchdrhus.dk - Essential on-site SEO

https://brunchaalborg.dk

When you visit these cities, you will see we
actually built some nice sites that are useful
for the audience, since they are able to browse
brunch spots filtered by dietary preferences
and area.

Did you know you can find four vegetarian brunches in
the Copenhagen neighborhood of Amager?
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LAUNCH

Goog Ie We published all four sites the same day. The

17th of June 2022, same day we set up Google

indeXi ng Search Console and submitted a sitemap.

Four days passed before the intial 11 brunchksbenhavn.dk URLs were indexed on
Google. That's mere 11 out of 130 URLs. We need to fast forward to the 7th of
August 2022, before all 127 URLs were indexed. The latter three were purposefully
tagged as Noindex covering pages such as cookie policy.

For brunchdrhus.dk, four days passed as well before the initial seven URLs of 65 were
indexed. However, by July 24th 63 URLs were indexed.

For brunchodense.dk another four days had to pass before we got a single URL
indexed, and we actually had to wait until June 26th to have 32 URLs of 49 indexed.

Brunchaalborg.dk followed suit, and four days later the first 3 of 49 URLs were indexed.
The interesting thing it that by the July 6th, 69 URLs were indexed. Strange that 69 URLs
were indexed despite having 34 posts and 5 pages. The explanation lies within the fact
that Google indexed category pages although we tagged those pages Noindex, such
as https://brunchaalborg.dk/category/cafe-spiret-teaterkvarteret/. We actually did
this for all four pages, but only for brunchaalborg.dk was this tag ignored by Google.

archyce om ) 44 40 www.searchroyals.com >ammel Kege Landevej 5t 2500 Valby “openhager
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cemel ey Seediss When you publish new content
ndexing

on your site, you must follow up
and request indexing if your site
iIsn't indexed.
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Trqfﬁc 3 months Here we are three months post launch and

not a single link built. So how has traffic

pOSthu nCh developed?

Brunchkebenhavn.dk managed to get 1.300 clicks over a three month period, and
"Brunch Kgbenhavn” isn't even the keyword generating the most traffic.
It's "“Brunch Christianshavn” that has an average position of 8.

Brunchdrhus.dk managed to receive 407 clicks and the keyword “brunch &rhus”
is the keyword generating the most traffic with an average position of 21,7.

Brunchodense.dk generated 195 clicks and the keyword “brunch Odense” is not
even the word generating the most traffic. It's "Eydes brunch” with an average
position of 11,6.

Brunchaalborg.dk managed to get 479 clicks and the keyword "brunch aalborg”
is the keyword generating most traffic with an average position of 10,3.
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Rankings 3 months iroe ot pos aunrt
postiaunch

We use Eyel0.io to track the rankings

Rank Rank Rank Rank
"Brunch Kebenhavn” “Brunch Arhus” "Brunch Odense” "Brunch Aalborg”
(page 2) (page 2) (page 2) (page 1)
brunchkebenhavn.dk brunchdrhus.dk brunchodense.dk brunchaalborg.dk

These positions aren’t that ludicrous
considering the absence of backlinks.



Top 4
Competitors

Brunch Kebenhavn:

No.1= altdk

No. 2 = migogkbh.dk
No. 3 = earlybird.dk
No. 4 = elle.dk

No. 12 = brunchkebenhavn.dk

Brunch Odense:

No. 1 = tipodense.dk

No. 2 = magasinetliv.dk
No. 3 = visitodense.dk

No. 4 = tripadvisor.dk

No. 19 = brunchodense.dk

Let's have a look at the top four
competitors for today
September 16 2022

Brunch Arhus:

No.1= altdk

No. 2 = migogaarhus.dk

No. 3 = spiseguidenaarhus.dk
No. 4 = tipaarhus.dk

No. 11 = brunchdarhus.dk

Brunch Aalborg

No. 1= migogaalborg.dk
No. 2 = tripadvisor.dk

No. 3 = truestory.dk

No. 4 = helmuthaalborg.dk
No. 6 = brunchaalborg.dk



Concluded
Traoffic and
ranking

SEARCH RAYALS

It is possible to build a welbsite
and generate traffic without
paying for any type of backlinks.

However, we must acknowledge
the facts. You will not reach top
ranks without any backlinks, no
matter how good your site is.

The traffic is lackluster across
the four sites. Considering the
resources spent on design,
development, and copywriters,
it'll take years before the sites
are profitable for the business at
this pace.

We need to get some links going
to the sites.

11



Testing four different

SEO link types

We want to test the following link types:

1. PBN links

2. Niche links

3. Premium links (So-called big links)
4. International Guest Post

Through the years we've been able to create
numerous top rankings with a combination of
two link types: Our PBN links and International
Guest Posts. Of course it also makes sense to
test four types across four sites.

So what sites get what types of links?

International Guest Post are based
upon links from grand .com-websites
and is of interest because:

A) They generate a lot of traffic/high
domnain rating

2) Articles aren't disclosed as paid

3) The majority of Danish top 3 rankings
across 50-100 industries have a minimum
of 20-25 % of non .dk domains. So variety in

top-level domains (TLD).

Naturally, We are a big spokesperson for our BPN, so we'll take on the big

dog = "Brunch Kegbenhavn”.

Following Copenhagen, Arhus is the second largest city and thereby theoretically
the second hardest. “Brunch Arhus” gets International Guest Post.

"Brunch Odense” as the third largest city gets Premium Links.

"Brunch Aalborg” reps the smallest city of the four and should therefore be the

easiest. Niche links will be given to "Brunch Aalborg”.

We must use the previously mentioned as our framework, since we can't
utilize Ahrefs in this case because it shows zero in Keyword Difficulty across

the four keywords.

s5ammel Kege Landevej 5¢ 2500 Valby >openhager 12



How much money are
we spending on links?

Initially, we are allocating 10.000 DKK to each We sell my PBN links for 500 DKK a unit,
site and type of link. Let's see how far that meaning we can get 20 PBN links for 10.000
budget takes us. DKK. We'll distribute links across domains with
high ratings, but also include domains with
Note: We intend to get all four sites to reach low rating.
the prized top ranking, no matter the cost.
Actually, we'll spend half the budget on sitet

We will continue to pour funds into links until with a 15-20+ Domain Rating, and spend the
we reach the top ranking, since we know it'll lattet half on sites with a 0-5 Domain Rating.
be all worth it in the end. We might change

our tactics along the way if we see a clear The remaining link types We'll buy from our
winning or losing type of link along the way. own company, Search Royals. Register and

check it out here: app.searchroyals.com.
Here in 2022, we're actually fortunate enough
to have an individual price per link that we
can use as a baseline.

SEARCH ROYALS
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Purchasing International Guests
Posts for Brunchdrhus.dk

We'd like to have links from sites with 50.000+  Based on the belief that “"Google cares about

monthly visitors from organic traffic. Prices relevant links”, We've set out to find sites

start at 1.792 DKK, equating to five links from related to food or lifestyle. We'll try to find sites
large sites with a budget of 10.000 DKK. with a 50+ Domain Rating.

We chose these five domains in a The distribution of anchor text will
total order of 9.320 DKK excl. VAT. approximately look as the following

across link types:

50% = entire URL
e.g. https:/[brunchérhus.dk/

25% = the exact keyword
e.g. “brunch arhus”

25% = root domain
e.g. brunchdrhus.dk
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Purchase of Premium links
for brunchodense.dk

For brunchodense.dk we are purchasing
Premium links, and we are choosing
some of the abslute biggest ones.

We chose the following five domains
in a total order of 10.760 DKK excl. VAT.

The distribution of anchor text will
approximately look as the following
across link types:

50% = entire URL
e.g. https://brunchodense.dk/

25% = the exact keyword
e.g. “brunch odense”

25% = root domain
e.g. brunchodense.dk
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Purchase of Niche Links
for brunchaalborg.dk

For brunchaalborg.dk we are relying on Niche
Links, meaning links from relevant domains.
They can be smaller sites, but they have to be
contextually relevant.

Many SEO people, both here and outside

of Denmark believe that links needs to be
relevant and swear by links from contextually
relevant sites even if said sites generate less
traffic.

We're putting that to the test, since we are
only getting links that are relevant to the
category of "food”

We chose the following seven domains for a
total order of 10.570 DKK excl. VAT.

The distribution of anchor text will approxima-
tely look as the following across link types:

50 % = entire URL
e.g. https://brunchaalborg.dk/

25 % = the exact keyword
e.g. "brunch Aalborg”

25 % = root domain
e.g. brunchaalborg.dk
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Links 1
month later

Ahrefs has caught onto the 22 PBN Links. It's
missing a single link across all link types.
Strange, since they were all published weeks
ago.

Please note all sites began with a
Domain Rating of 0.

It's been a month since we began the
case study, and all links have been to deli-
vered to the respective sites. Let's see how
they've been doing.

It's actually impressive to witness the
difference in impact PBN links can provide
on Domain Rating with links from e.g. a big
news paper site.

According to Ahrefs, brunchkabenhavn.dk

is also the one who that had the most
keywords indexed and the most traffic.

sammel Kege Landevej 5 2500 Valby “openhager



Conclusion
Domain Rating

PBN Links is the winner when it
come to getting a higher
Domain Rating.
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Rankings

1 month later

Rank

12

"Brunch Kegbenhavn”

(page 2)

brunchkebenhavn.dk

Rank

7

"Brunch Kebenhavn”

(page 1)

brunchkebenhavn.dk

The original ranks

Rank

1

“Brunch Arhus’

(page 2)

brunchdrhus.dk

Rank

10

"Brunch Odense”

(page 2)

brunchodense.dk

Rankings after a month

Rank

9

"Brunch Arhus’

(page 2)

brunchdrhus.dk

Rank

8

"Brunch Odense”

(page )

brunchodense.dk

Rank

6

"Brunch Aalborg”
(page 1)

brunchaalborg.dk

Rank

4

"Brunch Aalborg”
(page 1)

brunchaalborg.dk

Respectively, brunchkgbenhavn.dk (PBN) and brunchodense.dk

info( archyc om > 44 40

(Premium links) have done the biggest leaps so far.

sammel Kege Landevej 5

Copenhager 19



Trqfﬁc These numbers are from October 17th
2022 and are based on the last 28 days.

1 month later

Brunchkebenhavn.dk ranks on average 16,9 og 1240 clicks.
This is about half of Ahrefs calculation.

Note: Ahrefs uses data from the last 30 days and Google Search Console uses 28 days

Brunchodense.dk ranks on average 21,9 og 156 clicks.
This is about a third of Ahrefs calculation.

Brunchdarhus.dk ranks on average 19,3 og 375 clicks.
This is over half of Ahrefs calculation.

Brunchaalborg.dk ranks on average 17,2 og 464 clicks.
This is about half of Ahrefs calculation.



Conclusion
Ahrefs traffic data

Ahrefs’ data is in no way exact.
At least not when it comes to the
Danish market.

2]
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ankings ] month It's been 10 days since last

update. The following has

+ 10 days later happenac.

Last updated rankings October 17th 2022

Rank Rank Rank Rank
“"Brunch Kebenhavn” “Brunch Arhus” “Brunch Odense” "Brunch Aalborg”
(page 1) (page 2) (page 1) (page1)
brunchkebenhavn.dk brunchdrhus.dk brunchodense.dk brunchaalborg.dk

Update ten days after October 27th 2022

Rank Rank Rank Rank
“Brunch Kebenhavn” “Brunch Arhus” “"Brunch Odense” "Brunch Aalborg”
(page ) (page 2) (page 1) (page1)
brunchkebenhavn.dk brunchdérhus.dk brunchodense.dk brunchaalborg.dk

None of them are ranking yet.

It might have been too good to be true with a budget of just 10.000 DKK.

Let's do another round. 10.000 DKK for each link strategy and the same
distribution on anchor texts.

info( archyce om ) 44 40 www.searchroyals.com >ammel Kege Landevej 5t 2500 Valby “openhager 22
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Links 1 month
after + 10 days

PBN
We're getting 20 PBN links yet again.

International Guest Posts

For International Guest Posts it's going to be
three links since the selection has decreased
and the therefore the price increased.

Premium Links
For Premium Links, it's also sorted after a 50+

Domain Rating and Ahrefs Traffic on 50.000+.

We're doing another round. 10.000 DKK
for each link strategy and the same
distribution on anchor texts.

It's sorted after a 50+ Domain Rating and
Ahrefs Traffic on 50.000+. | choose these three
sites and a total of 11.055 DKK

We chose these three sites and a total
of 11.225 DKK

23
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Links 1 month
+ 10 days later

Niche

We're doing another round. 10.000 DKK
for each link strategy and the same
distribution on anchor texts.

When it comes to niche links, we are going for sites

relevant to the category "food”. The choice fell on
these four sites for a total of 10.800 DKK.

Update five days after the purchase of
niche links: A publisher chosen for the se-
cond round of niche links was in competition
with brunchaalborg.dk.

They declined linking to us, since our content
competes wih their own. Understandable!
This confirms yet again my earlier statement

0
INOV
Outreach link building is a dying

trade. If not already a dead strategy.

We chose a different publisher
for our purpose.

Game on! is all there’s left to say.

info archyc om > 44 40 € www.searchroyals.com

sammel Kege Landevej B 2500 Valby Copenhager
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2022

Rq n ki ng S By now, all links are published and have

had time to be indexed. Let's see their

2 months Iqter effect so far.

Last updated rankings October 27th 2022:

Rank Rank Rank Rank
“"Brunch Kebenhavn” “Brunch Arhus” “Brunch Odense” "Brunch Aalborg”
(page 1) (page1) (page 1) (page1)
brunchkebenhavn.dk brunchdrhus.dk brunchodense.dk brunchaalborg.dk

Update 1 month after November 28th 2022

Rank Rank Rank Rank
"Brunch Kebenhavn” “Brunch Arhus” "Brunch Odense” "Brunch Aalborg”
(page ) (page1) (page 1) (page1)
brunchkebenhavn.dk brunchdérhus.dk brunchodense.dk brunchaalborg.dk

“brunch aalborg” is bouncing between first and second rank
but should stabilize in the first rank and stay there.

info( archyce om ) 44 40 www.searchroyals.com >ammel Kege Landevej 5t 2500 Valby “openhager 25
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Ah refs — dqtq By now, all links are published and have

had time to be indexed. Let's see their

2 months Iqter effect so far.

Let’'s have a look at the Ahrefs data

Our own PBN links are triumphant when it comes to gaining the highest Domain Rating. The
other sites have not seen notable development in Domain Rating.

26



Final conclusion
Domain Rating

If you goal is to increase Domain
Rating, PBN links is the way to go.

27
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Google Search Console
2 months later
OC‘,;:’ \\\O\',;?Zg

Brunchkebenhavn.dk has an average
position of 16,9 and has generated 1240
clicks. This is about half of Ahrefs
calculation.

Brunchodense.dk has an average position
of 21,9 and has generated 156 clicks. This is
about a third of Ahrefs calculation.

Brunchdarhus.dk has an average position
of 19,3 and has generated 375 clicks. This
is over half of Ahrefs calculation.

Brunchaalborg.dk has an average posi-
tion of 17,2 and has generated 464 clicks.
This is about half of Ahrefs calculation.

Note: Ahrefs uses data from the last 30 days and
Google Search Console uses 28 days

archyce om > 44 40 € www.searchroyals.com

Brunchkebenhavn.dk has an average
position of 15,6 and has generated 1910
clicks. This is a 55% increase of clicks.

Brunchodense.dk has an average position
of 21,5 and has generated 231 clicks. This is
a 50% increase of clicks.

Brunchdrhus.dk has an average position
of 18,1 and has generated 589 clicks. This is
a 55% increase of clicks.

Brunchaalborg.dk has an average posi-
tion of 19,1 and has generated 637 clicks.
This is a 50% increase of clicks despite a
lower average rank.

Note: Ahrefs uses data from the last 30 days and
Google Search Console uses 28 days

sammel Kege Landevej B 2500 Valby Copenhager
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Now we will leave the sites for a while to
uncover a very important detail:

How will the links each site has been assigned
imact the ranking? Will they rise, keep, or fall
in rank?

At first glance, we estimated both brunch-
kebenhavn.dk and brunchaalborg.dk will rank
first next check-in, but brunchodense.dk and
brunchdarhus.dk will continue to struggle with
their rankings.

29
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2023

Rq n ki ng S It's been a year since since any

updates on the site. No on-site

] yeqr Iqter updates or new links.

Last updated ranks November 28th 2022

Rank Rank Rank Rank
“"Brunch Kebenhavn” “Brunch Arhus” “Brunch Odense” "Brunch Aalborg”
(page 1) (page1) (page 1) (page1)
brunchkebenhavn.dk brunchdrhus.dk brunchodense.dk brunchaalborg.dk

Update a year after November 25th 2023

Rank Rank Rank Rank
"Brunch Kgbenhavn” “Brunch Arhus’ "Brunch Odense” "Brunch Aalborg”
(page 1) (page1) (page 1) (page 1)
brunchkebenhavn.dk brunchdrhus.dk brunchodense.dk brunchaalborg.dk

It looks like PBN links and niche links are the clear winners of
this test. Now "brunch aalborg” has been comfortably ranking first for a
while. "Brunch Kebenhavn” has reached top position.

Let's give it a few months before we conclude the final results!

info@searchyals.com 5 44 40 40 € www.searchroyals.com s5ammel Kege Landevej 5¢ 2500 Valby Copenhager 30



Brunch
Kebenhavn

Brunch
Arhus

Brunch

Odense

Brunch
Aalborg

archyc

om

Using Eyel0.io allows you to see the ranking on the four sites:

searchroyals.com sammel Kege Landevej 5 2500 Valby

Copenhager
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fo@searchyals.com

Brunch Kebenhavn

Brunch Odense

+45 44 40 40 63

www.searchroyals.com

Gammel Kege Landevej 55

Brunch Arhus

Brunch Aalborg

500 Valby
2500 Valby

Copenhagen
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And the winner is..

And here we are - 18 months and over
100.000 DKK spent later to conclude what
links work best.

Is it PBN that has a notoriously bad
reputation?

s it the links from large publishers that's
also the usual favorite?

s it links from international sites, where
links aren't paid but editorial?

s it links from contextually relevant sites?

Let's see the final results.

89
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Rank

1

"Brunch Kegbenhavn”

(page )

brunchkebenhavn.dk

Final results

Rank

6

“Brunch Arhus”

(page1)

brunchdrhus.dk

Last update November 25th 2023

Rank

3

"Brunch Odense”

(page)

brunchodense.dk

Rank

]

"Brunch Aalborg”
(page 1)

brunchaalborg.dk

Last update 2 months after January 21st 2024

Rank

1

"Brunch Kebenhavn”

(page )

brunchkebenhavn.dk

info( archyc om > 44 40

Rank

6

"Brunch Arhus”

(page )

brunchdrhus.dk

Rank

2

"Brunch Odense”

(page )

brunchodense.dk

sammel Kege Landevej 5

Rank

]

"Brunch Aalborg”
(page 1)

brunchaalborg.dk

Copenhager
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Brunch
Kebenhavn

Brunch
Arhus

Brunch

Odense

Brunch
Aalborg

archyc

om

Using EyelO.io allows you to see the ranking of the four sites.

searchroyals.com sammel Kege Landevej 5 2500 Valby

Copenhager
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fo@searchyals.com

Brunch Kebenhavn

Brunch Odense

+45 44 40 40 63

vww.searchroyals.com

Gammel Kege Landevej 5¢

Brunch Arhus

Brunch Aalborg

2500 Valby

Copenhagen
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The case study
concluded

The proof speaks for itself. The
clear winners are PBN links and
Niche links.

But what does a top ranking do
for traffic? Let's have a look at
Search Console.

37
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Brunch Kebenhavn final results
Google Search Console vs. Ahrefs

Brunchkebenhavn.dk has
had around 4.500 click
from Google Organic over a
span of 28 days.

However, Ahrefs estimate 13.000
clicks, which is more than a few
off, since the site has generated
a bit over 4.500 clicks. This is
not a minor deviation, but rather
a huge one.

If we specifically look at the
keyword "brunch kebenhavn”,
Serach Console shows that it
has generated 994 clicks over
28 days.

Ahrefs on the other hand
estimates it's been 8 135 clicks
- a difference nine time as big
as reality. This really just proves
how unreliable the numbers
from Ahrefs are.
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Brunch Arhus final results
Google Search Console vs. Ahrefs

Brunchdrhus.dk has received
1.260 clicks from Google
Organic over a span of 28 days.

But Ahrefs calculates 3.300
clicks, which is yet again a major
deviation from reality, since the
site has only had about 1.300
clicks.

If we specifically look at at the
keyword “brunch drhus”, Serach
Console shows that it has
generated 46 clicks over 28 days.

Yet again, Ahrefs calculates
217 clicks. This is four times as
many as reality. It seems a
pattern is forming.

39
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Brunch Odense final results
Google Search Console vs. Ahrefs

Brunchodense.dk has
generated 769 clicks from
Google Organic over a span
of 28 days.

But Ahrefs calculates 2.400
monthly clicks, which is yet
again a major twist of reality,
since the site has only genera-
ted about 800 clicks. This is off
by a very, very long shot.

If we specifically look at the
keyword "brunch odense”,
Serach Console shows that it
has generated 201 clicks over
28 days.

Ahrefs estimate is grossly wrong
again. The estimate is 886
clicks. However, this number is
inflated times four.

40
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Brunch Aalborg final results
Google Search Console vs. Ahrefs

Brunchaalborg.dk has gene-
rated 1.670 clicks from Google
Organic over a span of 28 days.

Ahrefs estimate falls on 3.000
clicks a month. This is wrong
since the site got a mere of
1.700 clicks compared.

If we specifically look at at the
keyword "brunch aalborg”,
Serach Console shows that it
has generated 710 clicks over
28 days.

Ahrefs estimate is double the
actuality. The estimate of 1.315
clicks is twice as many as reality.
Luckily, the estimate is only off by
50 %.



So is it worth the investment?
Now we've discovered how to get
a site to the top, but has it

been worth it?

Let's get into the numbers.

42
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SEO vs. Google Ads
Is SEO cost effective?

Brunch Kebenhavn

Brunchkebenhavn.dk has
generated 57.000 clicks over a
span of 16 months.

With Eyel0.io Keyword Planner we
can get an estimate of the price
of Google Ads PPC. It's revealing
$0,45, approx. 3,10 DKK.

Doing the math, 57.000 clicks on
Google Ads would have be an
expense of approx. 176.700 DKK!

Brunch Arhus

Brunchdrhus.dk has generated
16 900 clicks over a span of 16
months.

With Eyel0.io Keyword planner
we can see the average price of
Google Ads PPC is $ 0,50, approx.
3,46 DKK, pr. click.

Paying for 16.910 clicks at that
average price on Google Ads
would have cost us approx.
58.474 DKK!
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SEO vs. Google Ads
Is SEO cost effective?

Brunch Odense

brunchodense.dk has generated
8.410 clicks over a span of 16
months.

With Eyel0.io Keyword Planner we
can get an estimate of the price of
Google Ads PPC. It's showing $0,68,
approx. 4,70 DKK.

Doing the math, 8.410 clicks on
Google Ads would have be an
expense of approx. 39.527 DKK!

Brunch Aalborg

brunchaalborg.dk has generated
27.8000 clicks over a span of 16
months.

With Eyel0.io Keyword Planner
we can get an estimate of the
price of Google Ads PPC. It's
showing $1,05, approx. 7,27 DKK.

Doing the math, 27.800 clicks on
Google Ads would have be an
expense of approx. 202.106 DKK!



In total, we have received 110.110 clicks
across the four sites, and the expense for
SEO has been approx. 100.000 DKK.

Had we bought the clicks from Google, the
expensive would've been 476.807 DKK.

SEO has been around 5 times
cheaper than Google Ads.

But here is the biggest difference.

You'd have to keep paying for Google Ads,
you don't have to keep paying for SEO.

In the upcoming 16 months, the traffic will
keep pouring in from SEO without having
to allocate any more money!




The 5 most
important conclusions
from this case study

01

You can indeed generate traffic
to your site without links. How-
ever, you cannot rise to the top
ranks. If you want the coveted
top rank, you simply need links.

02

Links from big sites are not
necessarily better than links
from smaller sites. It is solely

a myth that links from bigger
are always more effective than
smaller sites. This is now proven
in this case study.

03

The most effective strategy is to
focus on volume, meaning the
number of sites linking to your
site. The second most effective
has proved to be second most
important factor. The least
relevant to focus on is authority.
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The 5 most important
conclusions from this
case study

04

Ahrefs data is quite unreliable
and you can't trust it - especially
not when it comes to traffic. So if
you potentially develop an audit
or seek to analyze your compe-
tition, make sure to subtract 50%.

05

If your SEO strategy works and
you reach the top ranks, it will
always be more cost effective
than e.g. Google Ads.
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Ready to transform
your link building?

Search Royals brings transparency and efficiency
to enterprise link building. Our platform combines
extensive publisher relationships, real-time link moni-
toring, and competitive insights to deliver a streamli-

ned approach to improving your search rankings.

No more questioning link quality or wrestling with
manual outreach—just steady, measurable progress

toward your SEO goals.

Comprehensive solutions,
sized for your business

From free starter tools to full-service management, our three tiers
adapt to your link building needs at every stage of growth

Free €99 [per month €299 [per month

Search Royals Marketplace Search Royals Marketplace Search Royals Marketplace
Competitive insights Competitive insights Competitive insights

Access to Eyel0 pro+ Access to Eyel0 pro+

30% discount on all purchases 30% discount on all purchases

Dedicated Account Manage




Build links
you can trust

Stop wasting your time and budget on shady
backlink vendors. Partner with Search Royals today
and get reliable, affordable, and effective link
building that you can monitor, trust, and verify—
guaranteed results, no hidden fees.

Ping us on info@searchroyals and
let’s build smarter links together!



